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AbS The pandemic has been a time of immense strategizing, adapting. learning and empathizing.

employees and as nrgx.lnizations, Th.c disruption of these past two years has taught us teamwork in
= ew light, where, caring, compassion and collaboration are key to achievement of goals. The
: :ssch scale of the outhrcak_ and its unpredictability make it challenging for executives to respond
::,(i organizations 10 strategize for cxpcclcc_] Joutcomes. 'l:his paper explores how leadership has
undergone a shift from convcnllc?nal to a sensitized version in MNC:s in disruptive times.
Key words: Leadership, supportive leadership, complexity, disruption, transformation

Introduction i . . o o
Responding to the crisis of the Corona Virus outbreak, and leading organizations. in the most

uncerfain business environment, where no one and nothing is certain has been the biggest challenge
o leaders in every organization, big or small. Leadership did not have to be changed overnight,
jeaders nceded to go within and sensitize themselves to feel and listen to what is happening to them
and to people who are connected to them at work. The new leadership in the times of disruption
entailed getting organised remotely with network of teams, displaying a calm and optimistic
demeanour, enabling decisions in the times of absolute uncertainty, communicating sensitively and
empathizing with people’s loss, fears and challenges.

Objective of the Research
1. Toexplore the changed corporate leadership in organizations
2. To understand how leaders need to motivate people to perform in difficult times.

As the world is coming to a new normalcy, with the aftermath of the pandemic, with the on
and off lockdowns, socializing and social distancing and travel bans, new dynamics in leadership are
emerging. This leadership entails navigating in unfamiliar territories, without a plan. or a map. The
demands and expectations placed on the leader have not changed, only raised to another level. There
is a shift in the paradigms of Leader and Leadership. Old models of incorporating fear, control and
authority become invalid in the times of disruption. Leadership is now from a new mindset that
anchors, informs, empathizes and goes within to make sense of the environment. Leadership cannot
undergo an overnight change, it has to be enhanced and be immersed in the situation to understand
What works the best. Some of the new practices that leaders have followed in the times of disruption
are discussed below: :

Extending support to employces to manage changed work systems: One of the biggest
z:.]alltcng.c% in the times of disruption was the changed work S)’SI.E'I‘.I'I, whicl} came oveﬂmigh‘t and l::Ft
wh?c](:y(.—% to figure out how they are going to work, without training or discussion. Even industries
Bl Lu.uld never have imagined working remotely had to. l.f:udcrs supported and encouraged
e On)l/c(:s to be mindful of the crisis and work, be agile and flexible, mllearn and r_e-leanf. Stlppqrt

: ﬂm}iil;n terms of work, but an emotional support for employees who face uncertainty, sickness in
Communicate: Communication is the key to success in the times of disruption. Clear
Iert;nl communication between the leader and cmplloye.cs is necessary. Itisa ne'ed of the leader
CXpeg( rcmployt?cs, both. At the time of crisis communication become vital to sum.val. Employees

gular, timely and truthful communication from their leaders in the times of disruption.
diSrupli(,nork’ "I“f priority: Leaders encourage employees to focus on work in th‘e times of
c'“l“chc‘; l/\llammg perfection becomes secondary, leaders choose.an approach which propels
$10 move forward, be flexible and understand and analyse their moves.
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ABSTRACT

 Online leaning has gained importance these days due to the QNETARRNE OF 1 Fatont fowdinvhuy avaiabie at e bty ot ames,
- The pandemic caused due to COVID ~19 has foreedt uch oo o b 10 Tke & Btk it 151 o hic Ax e sl and enlloges

 were shut to indefinite period the completion of the sy labus A transRe of e RIOWREES K B SHkhii Was & gieat vhallengs

~ all the educational institutions. Online classes o 10 SE extet EORIRRIO QIR CRasaoimn amb paviie an e i
f_';ieaching and leaming experience. The attempt was made o SRR TR PREUORERML U Stbii Ranaiis ot Raimning B
- COVID-19. 128 management students’ survex was qonducted. Findings teveiand I et O e shinkenie e aeves iy
technology. Usage of Zoom cloud meeting, Google Classroom and Yo vidoe surfing has e kg hekdon w
~ Students faced challenges like lack of face to foe Reraction With e, IR iy claaring it donbis, the ovel ol
 distraction while online learning as compared to chasseoom, Rosoareh sugeonts that £ ke e anlie sowion ntemsting ad

increase the involvement of students, teachers nead to come out WA QuUati oreaiive sotithw, DIl aimiig canmot be (he
~ permanent alternative to face to face learning.

~ Keywords: COVID -19, Lockdown, Online learning, Pandeni
1) INTRODUCTION

~ Within the last few years the progressive changes have heen witnessad in the QRN OF tradithanal avination, Beig physieatly

- present in a classroom is not the only learning option aymor. Acconding o & 2011 AR YT Online Rhan Coansoitivnm

. (Online Learning Consortium) US is the undisputed leader in online schioation. ladia stactad e QIR OF e stieation in
1985 by opening “Indira Gandhi National Open University

oW when in the beginning of the year 2020, this Coronavirs pandainic dovastatad st oTthe husinesses S fetail, PR,
automobile, agriculture etc, how can the education sector be eliminatad fiom thisd

In most of the countries schools and colleges startead shutting down sinee PRy, I i the prodess of shatting o the
Schools and colleges started from mid March, Lockdown has creatad wnversainty i fhe Whoke adiation PR R L Bavies
Imperative to find out the immediate solution to this problem,

‘;E,_UNESCO has estimated that around 1.26 billion children or 70 percant of chikben sronnd the world have had e adivation
] @-"’-""“Ptﬁd because of the pandemic and a large number of these children are fiam what UNEROO AL S AN TN I TR NN
hase, with India contributing 300 million of the 1.26 billion children, To dal With this siation UNEROD has avine ap With a
variety of solutions. UNESCO is working with ministries oF aducation fn alRuta amd anessad sunies to N TNTENERN TN |
eaming for all children and youth through alternative channels, n ldix even though it was & dittiontt tas\ S WA amd
udents to switch from traditional teaching methods to digital way of aching, wost of e Wieiies aame W with online
leaming as a strong solution to this problem. However, the previous assumption that anline R was anhy a adistie VPO RN
h-savvy teachers has been swept away, to “reach out to evervone at the e tae™, QAR L AAooonding o afaesar Rahana
adunhy (IIT, BOMBAY) one way in which online teaching could be implanreniad is thoagh e e\ AL WS Rivises o &
__samer-centric approach towards the designing and conducting of oilite dowses, For India fo wake an STRNTR A W onlive
atfo_ms for education, it needs to address the POWET SUPPLY ISSUES A% SO as L o, enable & ahill i WA oAty ontine
ching and leaming and conduct robust training tor faculty and students on ad-tah ook Ll Panandas)

1) REVIEW OF LITERATURE

ali & Liu, 2018) examined the issues of student perception toward online toarming and foedrtice
Social presence, social interaction, and satisfaction in Indonesia Open University, Taiwan heaneh, e QHNIPATRIN O e ilie
Soup and the face-to-face group conducted to explore student-laring PRIVEPHANS regaidion of e course delivery inetod and
© online environment. This study indicates that face-to-face learning PRTCORHAN WA Biher T o Raaring, Bawens (e
Vel in the university does not have influence on online learning and fioe-tofive lowming, Meanwhiky, some ATRTRNIEN WA VY

o mfortable in online learning since it led them to the chance to be innovative DY nsing Qwpater R IT ' ‘
wg':;gh ufcn iﬁ?:l;?dé 2019) studied adaptation ot: e-leaming an‘d an flltcﬂ\:\ti\'v R0 Trachivional Chasuom aonres, T PADRE AR
o ¢ barriers and factors for adoption of e-leaming as 8 SUPRITANRIY A% Wl 48 41 AN ) TRl Broe-ty SENN
uthor studied the literature from different perspective, users a8 TRCRIRVRARY RS, RS % RS A Wi 8

Rarmig i e st of

faming. A
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Abstract

Consumers are the most populous economic segment in any country. They serve as the focal
point for all economic activity. The ultimate goal of production, storage, and distribution is to ensure
consumer happiness through ensuring consumption of commodities and services. Consumer
awareness entails being aware of the various consumer production laws, redress mechanisms, and
consumer rights, which include the right to health and safety protection from goods and services that
the consumer purchases, the right to be informed about the quality, price, potency, purity, and
standard of good, the right to choose the best from a variety of others, the right to seek representation
if there is any grievance and the right to seek redemption. In 1986, the Consumer Protection Act was
enacted to safeguard consumers from unfair trade practices. The Consumer Protection Act
guarantees certain rights to every consumer. Every customer must be informed of his or her rights
and responsibilities as a consumer. In the present study, an attempt was made to review the existing
act, study the conventional features and challenges and suggesting way forward for mitigating the
challenges.
Key words: Consumer rights, Consumer Protection Act 2019, consumer responsibilities.

Introduction

The consumer is the person who hires or obtains any services for a fee that has been paid and
is partially secure or beneath any payment system. Client exploitation, on the other hand, has
recently become exceedingly common. Shoppers are exploited in a variety of ways by a plethora of
dominant and informed sources. Customers, on the other hand, must consider not only the
commercial aspects of product sale and purchase, but also the health and safety aspects. Aside from
that, people must remember their rights and duties as reasonable citizens, such as the value and
quality of the products they use, the truthful valye channels, product standardization, client Forums
and so on. As a result,' client expl_oitation must be reduced by educating customers about their rights’
and how tg proceed Ii; 1;theyl %ﬂlll_e\’i-‘_ they lhzwe been misled. The market makes the majority of
economic decisions in the globalization, reljef, , ivatizati T : -
e ke bt activitiés, . ;-fé and privatization age. Though the government has

to provide goods and services to the people due to structural rigidities in the i
e Do O O e “mportant economic activities that requires constant government
intervention because the market is unable ¢ drive customers' security and welfare features
Customers, on the other hand, must consider not only the commercial aspects of product sale and

SRR Yoy btk plsovitis eatihy.ang safety aspects. Aside from that :
' ihilis ' iti ' , people _
rights and responsibilities as rational citizens, people must remember their
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¢ crucial components for the economy however, for the

Savings and investments are considered to be th ;
millennials it is like a balancing act where they have to manage their investments along with the heavy sper?dlng due to
the changes in lifestyle. On the other end there is Generation X who knew the importance of savings and mvesfments
but heir inclination was on the traditional instruments. The paper investigates the comparison in terms of the Savings &
investment pattern of Generation X & Generation Y with reference to the proportion, overall pattern and horizon of
their savings and investment. There is a further analysis done on the factors affecting savings and investments for both
the generations which is found to be similar. There are various financial instruments and selecting the best fit based on
an individual's financial goals is very much necessary. The comparative analysis in term of the choice of the

investments alternatives is conducted in case of Gen X & Gen Y individuals of Nashik District.
Keywords : Savings, investments, Gen X, Gen Y and financial goals
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1. Introduction :

The Gross Savings rate in India was 37.8%, the
highest since 1951 which started its southwards journey
since 2008 and is presently at 30.1% (March 2019).
Whereas, India's Investment accounted for 21.4 % of its
Nominal GDP in June 2020, compared to 28.6 % in the
previous quarter. The reason of this fall is majorly
because of the decline in houschold savings rate. The
Savings and Investments are considered to be the pillar
for the strong capital formation of any counfry's
economy. The growth and its future of the country solely
lies in its Savings rate. Likewise, the growth &
development of the country's economy also lics in the
hands of its Youth. Specifically a country like India,
where Millennials form the largest generation i.e, almost
64% of the total population belong to the age group of 20-
35 years. They are both the beacon of hope as wel] a5
concern in case their skills are not properly utilized of
they lack in adequate financial literacy both, Wity more

*Assistant Professor - MET's Institute ufManagamcnt, BKC, Nashik
**Associate Professor - IMSCD&R, Ahmednagar ’

and more dynamic investment options available,
individuals get confused while making their investment
decision. Moreover, with rising income, inflation and
cost of living has also increased that has created
difficulties in striking a right balance between saving and
spending. What was called a luxury for Gen X have
become a necessity for Millennials and with ease of
installments and casy EMIs of loans, they face more

problems in making investments to fulfill their financial
goals.
2 Literature Review :

There arc numecrous studies on Investor's
behaviour worldwide. Researchers have worked on
various factors that influences investor's decision. There
are stuclies on investment pattern ofindividuals which are
mentioned below:

. Bhushan (2014) have examined the awareness

level & investment behavioyr of salaried
individuals towards financial products and found

= - . —
l:' 8 Issue 29 » January to March 2021 Eﬁﬂgmj‘@

QUARTERLY BI-LINGUAL RESEARCH JOURNAL




(1) 1533672 N NS O P MO
Fe=t 7YY

uotna1[gn g 0523005 34l L0f 10K a1opynEuo)) AYi1403H 241

(< 101081 1oedu]

[eumof[ p212]ay Pue pamalasy 133 Pax2py] peaoiddy 2120 DDN

1999-6577 "NSSI Wis [euinof rypoqueg 3o (707 yosey-Aaenuer () [0-2nsS] $H-]0A Ul paysiqnd
ANSADYS "N UDYPIDAYSInH U{q .WEE—.QM o] W A
Ag paioyiny

ACQNLS AAILATEIDSAA Y “H1VLS VALHSVAVHVYIA NI
STOATIOD AAYDAA AAAIYNN ALVAIEd A0 SNVIDINAAYIY ONONY SSHALS
HNISAVD SYOLIVA ANV SALVLS TVLIMYIA NAIMLAL dITHSNOILYTdd

papus] 4adn g younasay anok uysygnd 1of nok paomp o) pajy3jjap i [UAnOL 1YpPoquing
NOLL¥OI'1gNd A0 FL¥ILALLIHD
M POqUIBS

K



mbodhi . —— -
GC Care Journal)

Vol-44, No.-1, (D) ]anuary-March (2021)

P
RELATIONSHIP BETWEEN MARITAL STATUS AND FACTORS CGAII{JE]IENG
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%’\mpling method. The hypothesis formulated was anal
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A) Abstract

Today's modern era is considered as the age of stress. Everyone has some or the other stress with varying degree that eac!‘l one
avoids, but it cannot be avoided or passed on to others. Teaching is considered among one of the most stressful occupations in fhe
world. The present study aim to find relationship between marital status and factors causing stress among acadcm:c:an_s teaching
in private unaided colleges and educational institutions offering degree programmes located in Maharashtra state. Primary data
was collected using structured questionnaire from 921 academicians. These academicians were selected using convenience

yzed using chi square test. The result revealed that there existed significant

d different factors causing stress. This research paper was outcome of
Minor Research Project sanctioned and financially supported by the Indian Council of Social Science Research (ICSSR), New
Delhi.

Keywords: Academicians, Marital Status, Stress, Private Unaided Colleges, Maharashtra
B) Introduction

The word Stress is defined as the state of psychological disequilibrium in human being caused by conflicts, frustrations, internal
as well as external strains and pressures. The word stress is derived from a Latin word *stringere’ that means ‘to be drawn tight’.
The concept was first coined by Hans Seyle in 1936, who defined stress as ‘the non-specific response of the body to any demand
for change’. Stress is the reaction of body to a change that requires a physical, mental or emotional adjustment or response. The
term stress is assigned to different range of human responses to various extreme effects. In general, stress is thought of in negative
terms or something bad. According to Sarh Basu (2009), ‘stress is a subjective feeling or tension experienced in physical, mental

and emotional realms as a response to environmental events that are perceived as threatening.” However, there are some positive
and pleasant aspects of stress as well that are result of good things like promotion or additional responsibilities.

Even thoug,h the phenomenon of stress exists since ancient times, the effort to study stress systematically was started in second
half of 20" century. Today’s modern era is considered as the age of stress. Everyone has some or the other stress with varying
(=]

degree that each one avoids, but it cannot be avoided or passed on to oth izati i
’ ers. As the organization grows, it become
"hus, the volume and magnitude of stress also increases. . - ’ St Complen:

Teacher is considered to be an important pillar in developing a successful education system. A teacher who is fully satisfied
frorp_work can fulfill duties efficiently, professionally and successfully. Such stress-free teachers usually have ri hty proact
positive attitude and commitments towards teaching. But if a teacher is under stress, he/she cannot workyeffectivgi apdp?OECh:
?;gatwﬁ ;meac? tct:u\zards‘work. High levels of long lasting stress are not only dangerous to health of concern teachif l;‘:t al(:mt15
fa?:t‘:: lik:i?ngcr{;assc v \igﬁd;;;’Eﬁ;ght::sﬁ‘?c“o“[“8 of entire institution. According to Hansen and Sullivan (2603) cer?aiz
higher levels of stress in an Avaliens] of working, inter-personal relations, lower salary, lack of job security, et : ltsi
dg EE IEVEIS QL SUEED, ;i s Orga'"z“‘,‘““‘ All these factors leads to ill-health, higher ab i o oty oy
epression, poor relations, disappointments and high employee turnover » igher absenteeism, lack of enthusiasm,
The present research paper was outcome of Minor Research, P
Social Science Research (ICSSR), New Delhi,

roject sanctioned and financially supported by the Indian Council of
C) Literature Review

. f.antl:losh '%_201:1) Coﬂﬁﬁcied study highlighting mean scores of stress of male t

cachers. Teachers with lesser experience had obs o

o e ol crved less mean score than teachers wit i
that fatﬁors lik% reward & recogniti%){:'lssl;l(tie:':sss: 5 }han teachers working in self-ﬁmde!(l] ?r(;racn;?:ienence. i
ot stress artyonig tsachiss tesohing in Higt o eétlc agaz :}:uotnal culture and organisational process had si g::lr:rlscasnttud);] found

ey influence

Jeffry Childs Beers (2012) studied stregg
process utilized by teachers (including r,
assessment) differed at different stages

chers were more than that of female

elated to teachers. The goal of resear
eported demands, appraisals,

ch was to exami
of career. A series of Chi-sq

ways of coping,

ne whether the coping
uare analyses to

resolutions and post-coping
explore whathar iloacn in ac
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Abs{mgloba! warming had been in news since last decade. Scientists are working vig.orously to
reduce the effect of global warming. Consumers are also aware of ccologic‘:ll and cnwronmenizfl
problems created by the various organizations. They demand products and scrvices that nqt only sz}Ie
for them but also environmentally safe. Thus there is a need for Green Marketing Practices. DZI[I:}’
products come under essential commodity and related to health. In Maharashtra duc to economic
growth and disposable income resulted in milk consumption and production of milk. This paper
examines challenges and opportunities of green marketing and its practices adopted by dairy
industries located in Ahmednagar District of Maharashtra. The objective of this paper is investigated
green marketing practices and its challenges and opporlunities in dairy Industry. Paper is descriptive
in nature and empirical data is analyzed to statistically to generalize findings. The paper also describe
the reason why dairy industries are adopting it and concludes that green marketing is something that
will continuously grow in both practice and demand.

Kcﬁ words: Green inarketing, challenges, opportunities, customers, dairy industry, green milk
products, etc.

Introduction

Green marketing is the marketing of products that are
that means it refers 1o the process of sellino
benefits. Green inarketing strategies are o
environment in this Liberalization,
Markcting, organization can change
time every organization or firm wil

presumed to be environmentally safe,
products and services based on their environmental
' ad.optf:d by the companies for protecting and securing the
tfl’:'(;v;icl)ll;z;\ltl::i:rz:;l(::‘cg}lﬁlszliznl_ion f:m. ?\"‘il!l the help of Green

, attitude towards the Brand, and that

which s oo 2ati0 sl bt change their policies and practices with regards to the product
I €d. Nowadays Green marketing has become g global concept for

protecting thc earth fi i
I i %] "1 i“trroﬂl llle (Ialnz?ge. ll'l'lplell]t.’ll.lll'l!; green Inal'k(.‘«lil]g saves llle L‘ill'[h,s resources i“
(¢ ¥ i
p s P g £, an perati ns, usinesses ire h \ i“g nsumers th ‘}' t I]c [h ame
0d|]c 0 aCk a ([ Operatio 3 e Show cons CI's g 00 § are € sam

concerns, boosting their credibilit i
! Y. Divergent aspec e keting i :
products, recyclable and biodegs g pects of green marketing incluce ecologically safer
> and better pollution

controls. India has been the lead; o e oy | it
airy products worldwide since 1998

With g e ng producer and consumer of
and milk prodyets. Dairy activities form an

ol ok lstaltne(fi_ growth in the availabilily of milk
Part of the ruyp; i :
ural ‘Indian cconomy, serving as an important sonyree of | I
i ; cmployment anc
ation j 2 ' ; ploy
n the world, Howcver, the milk production per

;111190111?._ India also has the largest bovine popul
dltmalis significantly |oy X
Y low as compared 1o {)je other major dairy producers M
| “IS. Moreover, nearly all of
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